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Abstract  Social Communication Websites–especially Facebook–increasingly witnessed pouncing upon by different 

human society during 2011, that was known as "Arab Spring", in order to follow up News and continuous developments in 

Arab countries as well as the World. Therefore, this study aims to explore the role of social networking Facebook to help 

women in Mauritania to build and shape their identity and their role in society. This study assumes that Mauritanian woman 

through its front Facebook page, sees herself as equal to men, independent and strong competition and the participation of 

fact in the political, social and cultural life. The study also aims to explore the dimensions of identity such as the 

independence, participation and competitiveness also address the study to the context in which women provide care of the 

form, so to achieve the objectives of this study. This study employs the quantitative methodology through a survey, by 

asking thirty questions from 250 Facebook users. This study discovered that Facebook provides a platform to Mauritanian 

women to empower themselves in a new way. They see themselves as more liberated and motivated to compete with men 

in all aspects of life. They highlight and discuss various issues and problems that they face in their daily life, through 

sharing their own stories and experiences. In response to that, they get support, suggestions and appreciation from the other 

fellow female Facebook users.  
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1. Introduction 

Digital information and communication technology has 

helped connect people to different cultural orientations, 

surpassing the geographical, political boundaries and 

cultural isolation that most human societies have lived    

in the contemporary world, there are significant 

transformations in communication technology that affect 

political, economic relations and patterns of thinking in 

different societies.  

Digital social networks have played an active role in 

providing people with much information and attitudes. 

Digital communication technology has contributed to 

shaping human awareness and preparing it to be more 

capable of influencing others. It offers language learning 

and contributes to the translation of information from and 

into Arabic; in order to facilitate communication between 

young people and eliminate cultural disparities; Including 

participative, interactive and non-material attendance. The  
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increase in the number of subscribers in these digital 

networks, especially among the Arab youth, has led to an 

increase in several things such as; their influence, role in 

society, ongoing changes, and increased their level of 

competition for traditional media in shaping public opinion 

on many political, economic and social issues. 

Social media has taken on many different forms 

including magazines, Internet forums, weblogs, social blogs, 

microblogging, wikis, podcasts, photographs or pictures, 

video, rating and social bookmarking. This form of 

communication can be with a person or a group of people. 

Nowadays the vast majority of people specially the 

youngsters are hooked on to the different social media for 

keeping in contact with their peers. Social media is a media 

for social interaction as a superstrate beyond social 

communication. 

There are pros and cons to the use of social media. One 

of the most important advantages is the online sharing of 

knowledge and information among the different groups of 

people. There is also a flip side to the use of social media 

tools. Sometimes, such tools are misused by people which 

leads to interference into one‟s privacy. Such instances can 

lead to dangerous proportions keeping in view the ethical 

aspect of the Use of such media. The social media tools 

have virtually bought people close to one another specially 

those living in far off places.  

http://creativecommons.org/licenses/by/4.0/
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1.1. Objectives of the Study 

  To analyse the impact of Social Media as a means of 

communication tool. 

  To assess the usefulness of Facebook, as a social 

media communication tool and its role of gender 

identity of Mauritanian women. 

  To assess the potential of social media” Facebook as 

an example‟‟ as a tool for technology-enabled 

connections. 

2. Theoretical Background 

This study draws its theoretical framework from the 

theory of Uses and Gratifications, this theory interested in 

studying Public Liaison in mass communication by a 

professional and organized way. Where the perspective to 

the public has been changed in this theory from a Negative 

and ineffective element to an effective and active element in 

their selection to messages and content that they prefer from 

various media, therefore the public has exposed to these 

messages and content to satisfy their desires because they 

wanted to respond to the motives of their individual needs.  

In the 1940s when researchers became interested in why 

audiences engaged in various forms of media behaviour, 

such as listening to the radio or reading the newspaper Early 

in the history of communications research, an approach was 

developed to study the gratifications that attract and hold 

audiences to the kinds of media and the types of content that 

satisfy their social and psychological needs (Cantril, 1942). 

Much early effects research adopted the experimental or 

quasi-experimental approach, in which communication 

conditions were manipulated in search of general lessons 

about how better to communicate, or about the unintended 

consequences of messages (Klapper, 1960). Other media 

effects research sought to discover the motives and selection 

patterns of audiences for the new mass media. Examples 

include Cantril and Allport (1935) on the radio audience; 

Waples, Berenson, and Bradshaw (1940) on reading; Herzog 

(1940, 1944) on quiz programs and the gratifications from 

radio daytime serials; Suchman (1942) on the motives for 

listening to serious music; Wolfe and Fiske (1949) on 

children‟s interest in comics; Berenson (1949) on the 

functions of newspaper reading; and Lazars Feld and Stanton 

(1942, 1944, 1949) on different media genres. Each one of 

these studies formulated a list of functions served either by 

some specific content or by the medium itself. In (2010, 298) 

the famous Arabic communication researcher mentioned: 

"that this theory serves as a shift in the intellectual sphere of 

influence and means of communication studies, where this 

theory aimed to improve that the public always could 

determine which methods and contents they will choose on 

the media. "Besides, most of the communication studies 

divided motives exposure into two categories: “first 

utilitarian motives which aimed to identify the self and the 

acquisition of knowledge, information, experience and all 

forms of education in general, that always reflected by the 

news, and the educational programs and cultural programs”. 

the second category is “the Cultic motives aimed to spend 

more time relaxing, making friendships, and escape from 

life‟s problems, this category reflected in fictional programs 

such as TV series, movies, variety shows, and various 

entertainment programs "(Hadid and Mr. 0.2010: 246-247). 

(Katz, et al., 1974: 11-35) showed that Uses and 

Gratifications perspective based on five assumptions to 

achieve three main objectives, and these hypotheses were:_ 

The public of media and communication tools Characterized 

as positive and the activity of the community, and they use 

those tools directed to achieve certain goals. The public of 

the media chooses specific communication tools to satisfy 

their Owen needs.  

3. Methodology 

This study used the social survey In order to understand in 

what extent the Mauritania woman uses social media in 

general and Facebook in particular we conducted a survey of 

how, why and when women use Facebook In this survey, we 

mainly focused on the following subjects frequent activities 

with Facebook perceived consequences, subjective norms 

and overall attitude to use Facebook. The questionnaire was 

distributed to 300 women, and a total of 250 returned the 

questionnaire with valid responses, among the respondents 

150 females were educated whereas others were uneducated. 

The majority of the educated women were undergraduate 

students ranging between 19 and 30 years old. The 

questionnaire was translated into the French language, in 

order to get the maximum number of responses.  

3.1. Study Concepts the Usage 

The purpose behind using media is to satisfy the 

individual needs and achieve their goals, (Almandine, 2009, 

p 614) ، Alex tan" has developed More general and 

comprehensive list of human needs for media messages. 

Knowledge needs: Linked to strengthening knowledge and 

information and understanding of the environment. 

Emotional needs: it means the need for love and friendship 

and the pursuit of delight. Personal needs: Aimed at 

strengthening confidence and stability, and the place of the 

individual. Social needs: Is a social Union to strengthen ties 

with family and friends. Escape from reality: it is linked to 

the escape and releases tension and desire for entertainment. 

4. Results and Discussion 

4.1. Personal and General Information about Facebook 

Usage 
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Table 1.  Font Specifications for A4 Papers 

Questions 
Number of 

respondents 

Number of 

participates 
Parentage 

Age 250 300 83.3% 

0 to 18 years 100 250 40% 

19 to 25 125 250 50% 

26 to 35 25 250 10% 

36 and above 0 250 0% 

2. ETHNIC 250 300 83.3% 

ARABIC 150 250 60% 

POLAR 50 250 20% 

WOLOF 25 250 10% 

Sonic 25 250 10% 

3. Education Level 250 300 83.3% 

Primary 5 250 2% 

Secondary high 

school 
75 250 30%% 

College or university 170 250 68%% 

4. MERITAL 

STATUE 
250 300 83.3% 

married 129 250 51.6% 

Single 79 250 31.6% 

Divorced 42 250 16.8% 

Table 1.  Font Specifications for A4 Papers 

5. When did you start 

using Facebook? 
250 300  

2004_2009 20 250 8% 

2009-2012 180 250 72% 

2012-2014 40 250 16% 

2014-2016 10 250 4% 

6. How long do you use 

Facebook? 
250 300 83.3% 

Less then 1 h 20 250 8% 

1-2 hours 35 250 14% 

2-4 hours 69 250 27.6% 

More than 4 hours 126 250 50.4% 

7. Which social media do 

you use? 
250 300 83.3% 

Facebook 107 250 42.8% 

WhatsApp 80 250 32% 

Instagram 50 250 20% 

others 13 250 5.2% 

8. The impact of Facebook 250 300 83.3% 

positive 118 250 47.2% 

negative 45 250 18% 

No effect 87 250 34.8% 

9. Which aspect of life was 

more impacted 
250 300 83.3% 

study 13 250 5.2% 

Job or work 45 250 18% 

Social relations 103 250 41.2% 

Table 1.  Font Specifications for A4 Papers 

Way of thinking 79 250 31.6% 

other 10 250 4% 

10. What do you use Facebook for? 250 300 83.3% 

Entertainment and fun 55 250 22% 

Make relation 89 250 35.6% 

Spread your ideas 68 250 27.2% 

others 38 250 15.2% 

11. Importance of using FB 250 300 83.3% 

Very important 189 250 75.6% 

Less important 61 250 24.4% 

12. What do you like in Facebook? 250 300 83.3% 

Politics, Women issues 89 250 35.6% 

Sport 15 250 6% 

others 146 250 58.4% 

13. Does Facebook help improve 

Mauritanian women’s lives 
250 250 83.3% 

Yes 178 250 71.2% 

No 72 250 28.8% 

14. Does Facebook help use interact 

with other women of the world? 
250 300 83.3% 

Yes 200 250 80% 

NO 50 250 20% 

 

 

Figure 1.  Example of an image with acceptable resolution 

 

Figure 2.  Example of an image with acceptable resolution 
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Figure 3.  Example of an image with acceptable resolution 

 

Figure 4.  Example of an image with acceptable resolution 

 

Figure 5.  Example of an image with acceptable resolution 

 

Figure 6.  Example of an image with acceptable resolution 

 

Figure 7.  Example of an image with acceptable resolution 

 

Figure 8.  Example of an image with acceptable resolution 

 

Figure 9.  Example of an image with acceptable resolution 

 

Figure 10.  Example of an image with acceptable resolution 
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Figure 11.  Example of an image with acceptable resolution 

 

Figure 12.  Example of an image with acceptable resolution 

 

Figure 13.  Example of an image with acceptable resolution 

As mentioned in the methodology party the researcher 

used a survey method to collect data, and this survey 

included 30 questions those questions were focused on the 

way and the reasons beyond Mauritanian women use 

Facebook as a social media tool to express their personalities 

and views. The survey was divided into two groups of 

questions goup 1 (look at Table 1) was about personal 

information of the participants and some general information 

about their usage of Facebook this group include 14 

questions. The results of this group show that the majority of 

the participants in this survey were between 18-25 years old 

with 50% from the 250 participants also the Arabic ethnic 

took the most significant percentage with 150 women. 

Moreover, 20% were from the other ethnic in Mauritania 

Polar as for the other two ethnics “Wolof and Sonic” were 

represented by 10% for each one of them. (mentioned in 

figures 1,2) 

Facebook is designed to foster social interaction enhanced 

social network also provide rich information sources. We 

can conclude from this outcome of the graph that Facebook 

usage is dominated in Mauritania society among women. Of 

course, the purpose is exchange the idea between the world, 

to sum up Facebook has become widespread and influence in 

Mauritania societies even the conservative and the privacy 

life that Mauritania woman lived. On other hand the marital 

status of the participants Appeared that 52% of them married 

and 31% are single the other 17% were divorced. (Figure 3), 

we can conclude the female reported themselves to be more 

active in information seeking and contributing activities. we 

can say that since they are women there is only one way to 

express themselves and their ideas freely is to be online this 

confirm the claim that the internet in general and Facebook 

in particular are playing a very important role in empowering 

woman in Mauritania country also we can conclude from the 

survey we considered Facebook as venue for networking and 

seeking social supports. 

4.2. Other Information 

This Includes 16 questions about how was the impact of 

Facebook in the Mauritanian daily life and what were the 

most benefits that they have got from using Facebook as 

platform for expressing their ideas and feelings. 

Table 2 

Questions 
Number of 

respondents 

Number of 

participants 
Parentage 

15. Do you think 

Facebook is 

addictive? 

250 300 83.3% 

YES 150 250 60% 

NO 75 250 30% 

I DON‟T KHOW 25 250 10% 

16. How Important 

and interesting is 

Facebook for you? 

1 being most 

addictive/interesting 

5 being the least 

addictive/interesting 

250 300 83.3% 

1 100 250 40% 

2 75 250 30% 

3 50 250 20% 

4 25 250 10% 

5 0 250 0% 

The analysis of results in Group B “Table 2”, which 

includes questions on the impact of the use of Facebook on 

the Mauritanian woman's identity and the most important 

topics that attract the attention of Mauritanian women on 
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Facebook have shown 60% of the participants in this study 

posts described themselves as addicted on Facebook and this, 

if it justified anything it will be the depth of influence 

Facebook has left on those women, what draws the attention 

was 40% of the participants classified entry to Facebook 

ranked first of the daily interests. Therefore, the answer to 

what was the main motivation behind the use of Facebook by 

those women has answered ratio of 51.6% they use Facebook. 

That grabs the attention of the others was the biggest reason 

that push them to use Facebook. 

In addition, the highlight of personal identity and 

expression of personal views were 31% from overall 

proportion of answers. The rest justified their motives behind 

the use of Facebook they look for entertainment and fun and 

communicate with friends around the world. 72% of the 

participants stressed the importance of pursuing their 

followers, opinions and comments of those followers on 

Facebook and comments, whether their reaction was 

negative or positive. The rate of 70% of the participants in 

this study replied that their pages on Facebook is a reflection 

of their true identity while 30% of them choose the answers 

“no” which means their pages are a fictional character. They 

use it to realize their desires. 

The following figures explain the results of the questioned 

from (15-21) 

 

 

Figure 14.  Example of an image with acceptable resolution 

 

Figure 15.  Example of an image with acceptable resolution 

 

Figure 16.  Example of an image with acceptable resolution 

 

Figure 17.  Example of an image with acceptable resolution 

 

Figure 18.  Example of an image with acceptable resolution 

 

Figure 19.  Example of an image with acceptable resolution 
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Table 3.  Questions about What Mauritanians take as advantage or 
benefits from facebook 

 

5. Conclusions  

The study shows Facebook pages are used in abundance 

by Mauritanian women mainly to put forward their own 

personal opinions regarding social, political, and personal 

issues in addition, to other topics that tackle religion, culture, 

women issues and other topics. 

Study main finding was Mauritanian women on Facebook 

discuss various issues around them through writing a novel 

stories and their own experiences that have a lot of reactions 

on the media between them and their readers that contribute 

to put visions and new ideas in the post Perhaps the 

electronic interaction between women and readers proves 

she was able to provide a new identity for herself, As the 

study shows, posting on Facebook has become one of the 

tools for self-expression for Mauritanian women to make 

their voices heard in society and the study found Facebook 

pages were the evolution of the traditional personal 

diary-notes for women it means these notes had changed 

from being a figure sits in a special book to a public 

electronic platform in which user can online read and interact 

with it, meaning that anyone has access to them to read and 

comment on. It complies with the American Sociological 

researcher Devi Riesman in His study <the only public> and 

who sees people have changed from the traditional influence 

of the customs and traditions around them to receiving the 

influence from the inside of them by touching their own way. 

people are turning to receiving any influences from abroad as 

long as they have desire of satisfaction around them instead 

of satisfaction themselves<Riesman religious Glazer 2001> 

and practice this result. This shall apply to women's blogs, 

Mauritanian women turned from being affected by the 

customs and traditions surrounding them which seeks to 

persuade them of being able to compete and participate in 

like any other Blogging men. Facebook was better to do  

both way because as it gave them a platform to compete and 

express themselves. 

At the end, this study presents a number of proposals 

which can be employed by decision-makers and 

communities to improve woman's condition in Mauritania. 

In addition to the social identity theory suggests in its 

assumptions, Mauritanian women on Facebook have created 

roles for themselves, so they play the role of thinkers and 

analysts, and these roles put forward an identity for them as 

people who have been engaged in different fields in society. 

By interpreting different symbols around them, women on 

Facebook tend to construct a new reality for themselves 

online. That is why Mauritanian women on Facebook which 

were under this study have more than one dimension of 

identity rather than just one. These roles, as thinkers and 

analysts have become an important part of their daily routine. 

Previous studies suggest that people searching for a 

particular identity tend to stick to the role they master, 

because roles place them in recognized and meaningful 

social positions. 

So, from the study finding the researcher had suggested to 

the Mauritanian Facebook female users of Facebook those 

suggestions: 

1.  The need to raise awareness of the importance of 

Facebook sites and other social networking, through 

holding courses for workers in different state 

institutions, and inform them of ways that make 

optimum use of such sites, and the benefits of this 

usage. 

2.  The need to Conduct prospective studies on other 

social networking sites, and various uses, and the 

motives of these uses and the benefits witch achieved 

them. 

3.  The need to carry out studies similar to this study, on 

the various segments of society and indicate the 

positive and negative effects of the uses of these 

audiences to various social networking sites. 

4.  The need for Dealing with various social networking 

sites as a fact, and the Mauritanian family and Arab 

family, especially the mother in the first place, to 

contribute the personal development conscious of her 

children, and make sure rationalize the use of any of 

these sites in the house, and the selection should be in 

line with the standards values of the Arab societies. 
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